
Rebranding Project
for Huu-ay-aht First Nations 

Honouring Our Journey



Project Overview

• Executive Council made Communications a top 

priority for the Nation

• Extensive Rebranding project began in October 

2014

• Huu-ay-aht citizens, leadership and staff began 

creating a framework for the new brand

• People were surveyed in person, either as part of a 

group or individually

• This group included Ḥaw̓iih ̣, elders, youth and 

citizens



Huu-ay-aht’s Power Words

The surveys generated four power words:

• Memorable

• Strong

• Connected
• Informative

These words came out of 127 surveys that were 

conducted in October



Why Change our Brand?

• Rebranding is necessary because of changing 

times

• It is common to see companies and businesses 

undertake a similar process 

• It allows the Nation a chance to reflect the current 

societal needs

• The brand is what we do and how we do it



Elements of the Brand

Based on the power words, Executive Council chose 

the current symbol, word mark and tagline

Huu-ay-aht’s Brand provides a framework to ensure 

communications products are consistent

It will all consist of four elements:

• Promise

• Essence

• Visual Language

• Tone and Manner



Brand Roll-out

These power words, plus a lot of consultation with 

and feedback from the citizens, lead to an 

exciting time for 

Huu-ay-aht First Nations.



Implementing the New Brand



Implementation of our Brand

The new brand will affect every aspect of the Nation.

You will see it in many ways, including:

• Letterhead, memos, mail-outs, newsletter

• Signage 

• Huu-ay-aht’s website and our social media sites

• All aspects of communications from the Nation



Old site New site



The new Huuayaht.org is:
• Memorable because of the new content production strategy and interactive 

features.

• Strong due to the new logo, colour scheme, the slider and the quality of 
information we are planning on publishing weekly.

• Connected (Hišhuk ca̓wak) as it speaks to you and your needs to keep in touch. 
You can leave comments, share, email and print posts in an easier way.

• Informative, since it is our official medium to let the world know what we do.

• ʔiisaak (Iisaak - respectful) as it takes into account every visitors needs and values. 

• ʔuuʔaƛuk (Uu-a-thluk) it brings together all the services and opportunities for 
your wellbeing



Improvements 

• Contemporary

• Decluttered

• Legible

• Efficient

• Stickiness

• Searchability

• Organized

Work in progress!

• FAQ and services per 
department

• Multimedia

• Standardize images and 
downloads



Conclusion

The Nations’ 

communications will 

always reflect all aspects 

of the new brand.

It will be professional, 

timely and informative.

Our goal is to keep 

citizens informed and 

connected to their Nation.



Questions?


